Small Scale Food Processors Experience Big Success
Specialty Foods Magazine launched

January 25, 2010: While economic shuffles contitouake place at the corporate level, Canada’s|soale
food processors are quietly enjoying increasingasg. And trends in the industry indicate that gnsvwand
producers will be working to fill bigger demand oviee next several years. To help small scale foodessors
make the most of what the future holds, the Smadlé&SFood Processor Association has laun&pedalty
Foods Magazine, a full-colour publication dedicated to raisingaaeness of the unique challenges, and
increasing opportunities, faced by small scale fpatessors.

The magazine comes at a time when businessescaeasmgly choosing local products — and they are
developing business models to maximize the valueooking with small scale producers. Demand foaloc
specialty food items is growing as part of therithiocal” trend - popularized through the prolifeéoa of farm
and pocket markets and the 100 mile diet - withsipecialty food industry in Canada posting year gear
growth of 25%.

“The success stories in our premiere issue denairdtre viability of small scale food processirgays
Candice Appleby, Executive Director, Small Scaled~&rocessor Association. “Because of the localreaif
the business model, small scale food processotsem@ming increasingly fundamental to strong regjion
economies. They create local jobs, pay local taxeiscontribute to local economies on many levels.”

The economic downturn has resulted in more pealageat home more often. Trend research prechetgat-
at-home preference will continue and that, increglgi consumers will turn to specialty foods agplacement
for restaurant meals. Demand for unique Britishu@ddia food items is growing in international maskas
well as consumers look to bring exotic, autheragtds into the home.

“One of the goals ofpecialty Foods Magazineis to help Canadian small scale producers rediize t
opportunities that are available and prepare te talkvantage of them,” says Appleby. “With indicaighat
demand is increasing for specialty food productsoate and abroad, we want to help producers bapd

The premiere issue of Specialty Foods Magazindbkan distributed to SSFPA’s membership, numerood fo
based associations, economic development assoda®well as Canadian Embassies and consulats. Th
issue emphasizes stories of growth, expansionaaddavinning companies. It also contains businesk a
industry information specifically for small scaleopessors.

SSPFA was incorporated in 2002 to represent tieedasts of small scale food and beverage producels,
create regional food sustainability and advocatéhe small scale food processor. SSFPA mainthe8C
Specialty Food Directory, a list of 174 companied 868 products available in BC. Many of the conigan
listed fall into the micro category with less tHare full time staff. The directory is designedhe a resource
for chefs, restaurants and

specialty food retailers looking to source BC sakgiproducts. For more information see

www.ssfpa.net

Businesses wishing to receive a copy of Specialtyds Magazine are invited to contact Candice Appétb
info@ssfpa.nedr 866-547-7372. The magazine is also availableléevnload atvww.ssfpa.nein the What's
New section.
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